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 CBCS

B.COM. (HONS.) STRUCTURE WITH SUBJECTS

SEMESTER I

SEMESTER II

CATEGORY PAPER

CC 5 Introduction to Marketing

CC 6 Financial Statement Analysis & Interpretation

CC 7 Managerial Economics

CC 8 Commercial Arithmetic II

AECC 3 Business Communication I

AECC 4 Environmental Studies II

GE 2 Computer Application II

 Banking II

 Practice of Insurance

 Service Marketing

 Specialised Accounting

CC 1 General Management

CC 2 Financial Accounting

CC 3 Micro Economics

CC 4 Commercial Arithmetic I

AECC 1 Spoken English

AECC 2 Environmental Studies I

GE 1 Computer Application I

 Banking I

 Principles of Insurance

 Marketing Management

 Principles and Practice of Accounting

CATEGORY PAPER
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OBJECTIVE OF THE PROGRAMME
To build competence in students to effectively undertake entry level managerial 
jobs in organizations.

PROGRAMME OUTCOMES
On completion of the programme, the student will be able to:

Ÿ Exhibit an understanding of broad business concepts and principles.
Ÿ Demonstrate the competencies required to undertake managerial jobs.
Ÿ Apply cross functional business knowledge and technologies in solving real 

world business problems.
Ÿ Display behavioural skills (e.g. communication, decision making, time 

management, negotiation) in business interactions.
Ÿ Recognise and resolve ethical issues in business.
Ÿ Initiate and build entrepreneurial ventures.

COURSE STRUCTURE 

* As per the ordinance OA 24 of the Goa University.

TOTAL MINIMUM CREDITS = 140
** 1 credit is equivalent to 15 contact hours of class/ 45 hours of internship.

52 12 30 24
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PROSPECTUS 2021-22

A BRIEF DESCRIPTION OF THE PROGRAMME 
The 2-year Master of Commerce course which to be conducted under semester Choice 
Based Credit System (CBCS), is offered with an objective to provide an extensive specialized 
knowledge in different domains of Commerce and Business for inculcating an appropriate 
multiple skills and ethical values in the students. More specically, the course aims at 
developing the human potential to serve the various elds of teaching profession and also to 
serve for research in the social sciences, thereby helping for the needs of industry at micro 
and macro levels.

OBJECTIVES OF THE COURSE 
1. To provide the conceptual knowledge and its applications in various areas of commerce 

elds.
2. To facilitate the students the various opportunities of studying the professional courses in 

parallel with Commerce discipline.
3. To provide the knowledge to the students to reach the important positions in teaching, 

business, industries and related areas of employment opportunities.
4. To provide a scope to the learners to gain the knowledge in understanding the purpose 

and use of commerce subjects.

ADMISSION 
The admission to the M. Com Programme is based on the Common Entrance Examination 
conducted by the Goa University as per OA 22.

PROGRAMME OUTCOME 
M.Com degree program offered by University is outcome based and the outcomes expected 
are as follows:
1. Enhancing the horizon of knowledge so as to enable the learners to carry out qualitative 

research and pursue academic or professional careers.
2. Developing Problem Analysis Skills and knowledge and applying the same in real life 

situation.
3. Using research knowledge and aptitude acquired in the course of study for solving 

socially relevant problems.
4. Understanding the role and applicability of knowledge acquired in the context of society, 

environment and sustainable development sticking on to the ethics and values.
5. Developing effective communication skills and ability to work in teams by strengthening 

group dynamics.
6. Fostering ability to engage in lifelong learning, demonstrating empathetic social 

concern, contributing to the development of nation, by making sure of awareness 
gained on various issues.
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5

INTEGRATED MASTER OF COMMERCE 
(I.M.COM)

PROFESSIONAL ACCOUNTANCY AND FINANCIAL ANALYSIS PROGRAMME
Post Graduate Programme afliated to Goa University.

I.M.Com. programme is designed to provide expert training to advanced learners to 
achieve professional level competencies in the domain of accounting and nance. 
Graduates of this programme will be able to acquire comprehensive knowledge in the area 
of accountancy, economics and nance and strong analytical skills which will prepare them 
to pursue enriching careers with accounting rms, nancial institutions, management 
consultants, and other entities in a broad range of nancial roles.

A Professional Masters level qualication right after XIIth that prepares students to pursue 
careers as CA/CS/CFA. The I.M.Com. programme is divided into 8 semesters. Each 
semester shall have courses as prescribed in list of courses.

 

I.M.COM ADVANTAGE 

Ÿ Specialised programme in Accounting and Finance.

Ÿ CA/CS/Legal and nance industry professionals as faculty members.

Ÿ Corporation internships and facilitation for CA articleship.

Ÿ Training modules for CA/CS aspirants from foundation to nal exams.

Ÿ Training modules in nancial analysis software applications.

Ÿ Practical exposure to te practice of accounting, audit and taxation.

PROGRAMME OUTCOMES

On successful completion of I.M.COM programme students will be able to:

1. Exhibit comprehensive knowledge of accounting concepts, principles, and nancial 
reporting framework applicable to organizations in a given reporting environment.

2. Apply knowledge of accounting in identifying, correcting and designing appropriate 
nancial and cost accounting systems for varied types of business entities.

3. Perform accounting, cost, taxation and nancial analysis and recommend appropriate 
course of action to business entities under given circumstances.

4. Demonstrate prociency in tax planning and investment analysis for effective 
management of personal nances of individuals.

5. Devise measures for effective internal control of organizational resources and for 
management of risks through the application of internal audit and contemporary 
nancial risk management techniques.

6. Evaluate economic activities of an organization for their implications on accounting, 
optimization of resource usage, improvement of organizational performance and long 
term growth on the foundation of ethics.

7. Develop functional analytical models for business decisions and problem solving using 
business data.
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PROSPECTUS 2021 - 2022

In the following tables, L refers to Lectures, T refers to tutorials and P refers to practicals. 

Compulsory Papers

Papers
(Core Subjects Indicated as TTC-XXX, Optional Subjects Indicated as TTO-XXX)

COURSE 
CODE 

PAPER 
 

L-T-P 
(HOURS/ 

WEEK) 

CREDITS 

SEMESTER I  

TTC-101 PRINCIPLES OF MANAGEMENT  2 2 

TTC-102 PRINCIPLES AND POLICIES OF TOURISM 2 2 

TTC-103 BUSINESS STATISTICS 2 2 

TTC-104 GEOGRAPHY FOR TOURISM 2 2 

TTC-105 MANAGERIAL COMMUNICATIONS 1 1 

TTC-106 HUMAN RESOURCE MANAGEMENT IN 
TOURISM 

2 2 

TTC-107 TOURISM ECONOMICS  3 3 

TOTAL CREDITS 14 

SEMESTER II 

TTC-208 BUSINESS RESEARCH METHODS  2 2 

TTC-209 ETHICAL, LEGAL AND REGULATORY ASPECTS 
OF TOURISM 

2 2 

TTC-210 TOURISM MARKETING  2 2 

TTC-211 ACCOUNTING FOR MANAGERIAL DECISIONS 2 2 

TTC-212 QUALITY MANAGEMENT IN TOURISM 2 2 

TTC-213 ENTREPRENEURIAL MANAGEMENT IN 
TOURISM 

2 2 

TTC-214 SUSTAINABLE TOURISM    2 2 

TTO-215 INDUSTRY INTERNSHIP - 6 

TOTAL CREDITS 20 

 

LIST OF COURSES
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Event management is an exciting and rewarding field of study and career. It is an area where you 
can explore your creativity for delivering happiness! Event management is already an established 
industry in India and its requirements is felt in varied personal and commercial events of 
individuals, small businesses and corporate organizations. Event management has multiple 
segments of study and giving a perfect outcome to any event requires immense skills across all 
these segments.

ABOUT THE PROGRAM:

SPECIAL HIGHLIGHTS OF THE PROGRAMME ARE:

4. Workshops on Creative enhancement and thinking-out-of-box concept and technical 
production of events.

5. Live events visits to explore and understand operations.

6. Exciting academic year with live experiences.

7. Tie-up's with reputed Media and Event Management organisation for internship and 
placements.

The one year full time Post Graduate Diploma in Management – Event Management programme 
offered by the college builds the managerial skills that are a must in designing and executing a 
perfect event. This programme is affiliated to Goa University. The programme offers opportunity 
of specialization in the areas of Event Planning, MICE, Designing Software, Wedding Planning 
and Special Events. The programme provides students with opportunities to acquire right skills set 
and enables them to apply their knowledge in the real world of Events. The programme content is 
largely delivered by industry experts and also is a platform to be part of event teams of live events 
in business, art and entertainment.

PROGRAMME OUTCOMES:

On successful completion of PGDM-Event Management programme, students will be able to:

1.  Apply managerial skills to professionally design, plan and execute events.

2. Identify best practices in the development and delivery of successful events for individuals and 
business organizations.

2. Industry experts as part of teaching faculty.

4. Demonstrate effective communication skills for managing events transactions and 
  business correspondence.

5.  Evaluate event performance and develop contingency plans for future events

1. Innovative Curriculum.

3.  Identify key elements of event budget and event financing for varied types of events

3. Technology enabled learning.

POST GRADUATE DIPLOMA IN MANAGEMENT 
(EVENT MANAGEMENT)
Affiliated to Goa University
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