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 CBCS

B.COM. (HONS.) STRUCTURE WITH SUBJECTS*

SEMESTER I

SEMESTER II

CATEGORY PAPER

CC 5 Introduction to Marketing

CC 6 Financial Statement Analysis & Interpretation

CC 7 Managerial Economics

CC 8 Commercial Arithmetic II

AECC 3 Business Communication I

AECC 4 Environmental Studies II

GE 2 Computer Application II

 Banking II

 Practice of Insurance

 Service Marketing

 Specialised Accounting

CC 1 General Management

CC 2 Financial Accounting

CC 3 Micro Economics

CC 4 Commercial Arithmetic I

AECC 1 Spoken English

AECC 2 Environmental Studies I

GE 1 Computer Application I

 Banking I

 Principles of Insurance

 Marketing Management

 Principles and Practice of Accounting

CATEGORY PAPER
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CATEGORY PAPER

SEMESTER III

CC 9 Business Finance

CC 10 Fundamentals of Cost Accounting

CC 11 Entrepreneurship Development

SEC 1 Business Laws 

 Computer Application for Business I

 New Venture Planning

GE 3 Business Statistics I

 Business Communication II

 Business Environment I

 Fundamentals of Rural Marketing

 Indian Capital Market

 Retail Management

 GE 4  Economics of Resources 

CATEGORY PAPER

SEMESTER IV

CC 12 Fundamentals of Investment

CC 13 Income Tax (Direct Tax)

CC 14 Accounting for Service Organization

SEC 2 Companies Act and IPR Laws

 Computer Application for Business II

 Collective Bargaining & Negotiation Skills

GE 5 Business Statistics - II

 Introduction to Mutual Fund

 Business Environment II

 Event Management

 Mass Communication

 Practices in Rural Marketing

GE 6 Public Finance
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SEMESTER V

CC 15 Industrial Management

CC 16 Indian Monetary & Financial System

   Specialization

 I)  Accounting

DSE 1 Income Tax and Goods and Service Tax

DSE 2  Auditing I

DSE 3  Government Accounting

DSE 4  Financial Reporting

 II)     Cost & Management Accounting

DSE 1   Cost Accounting I

DSE 2   Cost Accounting II

DSE 3   Techniques of Costing

DSE 4   Management Accounting

 III)     Business Management

DSE 1  International Marketing Management

DSE 2   Retail Management Strategies

DSE 3   Advertising Management I

DSE 4   Service Marketing II

 IV)  Banking & Financial Services

DSE 1  Modern Banking Operations and Services

DSE 2   Bank Management

DSE 3   Banking in India

DSE 4  Foreign Exchange, foreign Trade & International Finance
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CC 17 Human Resourse Management

CC 18 International Economics

   Specialization

 I)  Accounting

DSE 5 Advanced Company Accounts

DSE 6  Accounting I

DSE 7 Accounting II

OR

DSE 8          Corporate Accounting & Tax Planning

II)  Cost & Management Accounting

DSE 5   Advanced Cost Accounting I

DSE 6   Cost and Management Audit

DSE 7   Advanced Cost accounting II

OR

DSE 8  Advanced Management Accounting

III)  Business Management

DSE 5  Financial Management II

DSE 6   Strategic Management

DSE 7   Supply Chain & Logistic Management

OR

DSE 8  Brand Management

IV)  Banking & Financial Services

DSE 5  Law and Practice of Banking I

DSE 6   Law and Practice of Banking II

DSE 7   Financial Services

OR    

DSE 8  Credit and Risk Management

DSP   Project

    

CATEGORY PAPER
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Course listing for B.Com. (Hons.) CBCS for students enrolled in 
the year 2017-18 onwards, governed by provisions of Ordinance 

OC-66, Goa University

SEMESTER I

General Management (CC 1) – The basic objective of this course is to acquaint 
students with the important aspects of management.

Financial Accounting (CC 2) – This subject gets the students acquainted on the 
practical aspects of single entry and depreciation accounting and familiarize the students 
with advanced accounting procedures for equity and preference shares.

Micro Economics (CC 3) – This paper acquaints the students with the concepts of 
microeconomics dealing with consumer demand and consumer behaviour. It makes the 
student understand the supply side of the market through the production and cost 
behaviour of  firms and different types of market imperfections and strategies adopted 
by firms in the imperfect market.

Commercial Arithmetics – I (CC 4) -  The course aims to provide basic knowledge of 
mathematics and its applications in the field of commerce and industry. To acquaint the 
students with wide ranging applications of mathematical techniques to commerce, 
economics and practical situations.

Spoken English (AECC 1)- This course will enable students to listen , understand, 
convey information and respond appropriately to the contributions of others. To 
understand, order and present facts, ideas and opinions and articulate experience and 
express what is thought, felt and imagined using grammatically correct language 
appropriate to audience and context.

Environmental Studies (AECC II)- The course aims to provide practical knowledge 
of natural resources and its types, functioning of ecosystems, biodiversity and its 
conservation.

GENERIC ELECTIVES - 1

Computer Application – I -  The main focus of this course is to understand the 
fundamentals of Information Technology and provide insights into dominant IT 
Applications and emerging IT Technologies.

Principles and Practice of Accounting - The course aims at developing and 
understanding of the theoretical foundation and acquaint the students with latest 
development in accounting.

11



C
o

u
rs

e
 L

is
ti

n
g
 f

o
r 

B
.C

o
m

. 
(H

o
n

s.
)

41

Banking I (GE) - Students will gain theoretical and practical knowledge regarding basics 
of banking and structure of banking business in India.

Principles of Insurance (GE 1) – The main focus of this paper is to introduce the 
students  to the concepts in risk management and insurance and practices in Life and 
General insurance.

Marketing Management (GE 1) – This paper will acquaint the students to the basics 
of marketing management

SEMESTER II

Introduction to Marketing [CC 5]

The course objective is to develop an understanding of the marketing environment and 

relevant decisions.

Financial Statement Analysis & Interpretation [CC 6]

Course objectives are to develop skills in students to analyze and interpret financial 

statements from viewpoint of liquidity, solvency, profitability and cash flow of entities 

and apply the same for decision making.

Managerial Economics [CC 7]

The basic objective of this course is to familiarize the students with the approach, 

concepts and advanced techniques of managerial economics that are applied in business 

decision making.

Commercial Arithmetic [CC 8]

The course aims to provide basic knowledge of mathematics and its applications in 

the field of commerce and industry. To acquaint the students with wide ranging 

applications of mathematical techniques to commerce, economics and practical 

situations.

Business Communication [AECC 3] The course objectives are:  

· To increase students confidence and ability to communicate orally while using 

technology.  

· To improve collaboration and communication skills of students. 

· To enhance multimedia literacy skills of students. 

·  To build relationships and establish their online social presence.

  
Environmental studies II [AECC 4]

The course aims to impart basic knowledge on social issues and the environment, 

environmental pollution and human population and environment. 

12
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GENERIC ELECTIVES -2

Computer Application II

The Course objective is to understand the basics of cyber space and accompanying 

cyber threats and provide the foundation for preparing, detecting and protecting against 

cyber threats and challenges.

Banking –II

The course objective is to provide an insight to banker-customer relationship, banking 

technology, bank financials and regulations.

Practice of Insurance 
The course aims  to introduce the students to processes and intermediaries in claim 
management and insurance marketing and familiarize them with emerging concepts in 
insurance industry.

Service Marketing

The course focus is to familiarize the students with the concepts and processes in 

Services Marketing

Specialized Accounting

To develop skills in students for preparation of books of accounts in respect of 

specialized accounting relating to insurance claims, voyage accounts,

SEMESTER III

Business Finance (CC 9) –  This paper shall impart knowledge on the meaning and 
principles of business finance, classification of capital, meaning and theories of 
capitalization and the concept of capital structure.

Fundamentals of Cost Accounting (CC10) – This paper will familiarize students to 
elements and methods of cost accounting.

Entrepreneurship Development (CC 11) –The aim of this course is to motivate the 
students to be self employed. From the syllabus theoretical knowledge will be imparted 
on how to start an enterprise of their own. Practical knowledge can be obtained through 
assignments like writing a project report to obtain finance or interviewing existing 
entrepreneurs.

Business Laws (SEC 1) – This course imparts basic knowledge of the important 
business legislations.

13
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Computer Application for Business -I (SEC I) - The aim of this course is to provide 
advanced computer skills and knowledge for commerce students. To enhance the 
students’ understanding of usefulness of information technology tools for business 
operations. To become familiar with the processes needed to develop, report, and 
analyze business data and to learn how to use and apply Exel and Excel add-ins to solve 
business problems.

New Venture Planning (SEC 1) - The curriculum aims at giving exposure to students 
regarding different aspects of setting up a new business. After completing the course 
student should be able to develop an understanding of the process of identifying various 
sources of new business ideas of products and services. The understanding of this paper 
will help them to examine, evaluate and approach different sources of finance, the 
nature of marketing effort required and to develop a comprehensive business plan.

GENERIC ELECTIVES- 3

Business Statistics– I (GE 3)  - The aim of this course is to provide practical 
knowledge of data analysis including Summarisation Measures, Index Numbers and 
Analysis of Time Series.

Business Communication II (GE 3) –This course makes students aware of their 
constitutional rights and duties and how they can use their communication skills actively 
for the betterment of society. It familiarizes students with a basic understanding of the 
process of writing for business and develops an ability to use writing in practical business 
and public situations. 

Business Environment –I (GE 3) – To course will familiarize students about different 

aspects of business environment and its impact on business activities. 

Fundamentals of Rural Marketing (GE 3) -  This paper introduces students to the 
subject of rural marketing and issues related to rural markets. 

Indian Capital Markets (GE3) –This course provides a comprehensive understanding 

of various operations, issues and developments in Indian capital markets.

Retail Management (GE 3) – The aim of this paper is to acquaint students with the 
basic concepts of retailing and its application in current marketing scenario.

GENERIC ELECTIVE -4 

Economics of Resources (GE 4) –This course familiarizes the students with the 

concepts and issues in the realm environmental economics and sustainable 

development. It  introduce the students to economics of resources and their use against 

the background of growing global concerns over the future of the world economy due to 

14



the rapid depletion of natural resources.It will help the students understand the 

significance of the management of environment and resources for business and 

introduce the students to the economics of human resource development.

SEMESTER IV

Fundamentals of Investment [CC 12]

To familiarize the students with different investment alternatives, introduce them to the 

framework of their analysis and valuation and highlight the role of investor protection. 

Income Tax [Direct Tax] [CC 13]

Course objective is to provide basic knowledge of concepts, principles and provisions of 

Income-tax Act, 1961 and the relevant Rules

Accounting for Service Organization [CC 14]
The course aims to familiarize the students with practical aspects of accounting for 
service organizations such as banks, general insurance companies, underwriters and 
hotels

SKILL ENHANCEMENT COURSE- 2

Companies and IPR laws

To impart basic knowledge of the provisions of the Companies Act 2013, The Patents 
Act, 1970, Indian Copyright Act, 1957, The Trademarks Act, 1999 and  The Designs Act, 
2000.

Computer Application for Business-II

The course objective is to familiarize the students with various applications of 
information and communication technologies in business and to familiarize with the 
mechanism for conducting business transactions through electronic means.

Collective Bargaining and Negotiation Skills (GE 6)

The course objective is to promote understanding of the concept and theories of 
collective bargaining, and also to provide exposure to the required skills in negotiating a 
contract.

GENERIC ELECTIVE-5

Business Statistics –II

The objective of this course is to provide basic knowledge of statistics to business 

disciplines and to develop the ability to analyze and interpret data.
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Introduction to Mutual Fund 

The course aims to familiarize the students about the Mutual fund industry and to enable 

them to get acquainted with product profile, taxation, and regulatory aspects of mutual 

fund in India. 

Business Environment –II

The objective of the course is to introduce the students to elements and composition of 

economic, legal and international environment of business and also aims to bring about 

awareness of business environment in Goa.

Event Management

The course aims to introduce to the students the concept and operations in event 

management industry.

Mass Communication

The course objective is to acquaint the students with concept and principles of mass 

communication and provide exposure to new and evolving techniques of reporting, 

editing and production of  radio, television and development communication.

Practices in Rural Marketing

The objective of the course is to enable students to gain a deeper understanding of  the 

functioning of rural markets.

Public finance  [GE 6]

The course aims at enabling students the nature, structure and functioning of the public 

finance, especially with reference to India. This course focuses on understanding fiscal 

policy and institutions, tax structure and its distribution , budgets, federal finance and the 

current trends in public expenditure, revenue and debt.

SEMESTER  V

Industrial Management (CC 15)

The basic objective of this paper is to enable the students to gain understanding of 

concepts and environment of industrial management.

Indian Monetary and Financial system (CC 16) 
 The course objectives are as follows:
1]  To enable the student to get a basic understanding of the components of money 
supply and the role of the central bank in controlling money supply.
2] To familiarize the student with the structure and composition of the financial system. 
3] To facilitate an understanding of the functioning of the money and capital markets in an 
economy.
4] To provide the students a basic knowledge of financial institutions and to acquaint 
them with major financial services in India.

16
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SPECIALISATION 

I] Accounting

DSE 1 Income Tax and Goods and Service Tax
The objective of the course is to provide an insight into main provisions of the Income 
Tax Act, 1961, applicable to the 'assessment year' which shall be same as the 'academic 
year' (e.g .for academic year 2016-17 the assessment year shall be 2016-17) and to 
impart some basic knowledge about the Service Tax as amended by the current Finance 
Act up to June 30 of the academic year and some basic provisions of the Goa Value 
Added Tax Act, 2005 applicable to the current financial year, as amended up to 
November 30 of the  immediately preceding the current academic year.  

DSE 2 Auditing –I 
The course aims at imparting knowledge about the principles, methods, techniques of 
auditing and their applications to understand the objective and concepts of auditing to 
gain working knowledge of generally accepted auditing procedures and of techniques 
and skills. 

DSE 3 Government Accounting 

The course aims to familiarize the students with concepts and practical aspects of 

government accounting.

DSE 4 Financial Reporting 
 The course objective is to familiarize the students with concepts and practical 
aspects of corporate financial reporting.

II] Cost & Management Accounting

DSE 1 Cost Accounting – I

The course objective is to familiarize students to the basic concepts of cost accounting 

and elements of cost.

DSE 2 Cost Accounting-II 

The course aims at familiarizing students to the basic concepts and element of cost - 

labour cost and overhead.

DSE 3 Techniques of Costing 

The course objective is to provide the students an understanding of the application of 

techniques of costing. 

DSE 4 Management Accounting

This course provides the students an understanding of the application of accounting 

techniques for management.

17
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III] Business Management

DSE 1 International Marketing Management 

The course aims to develop an understanding of the basic concepts of International 

marketing

DSE 2 Retail Management Strategies 

The course objective is to acquaint students with retail management strategies.

DSE 3 Advertising Management – I

This paper acquaints the students with fundamentals of advertising, media planning and 

effectiveness of advertising.

DSE 4 Services Marketing - II

This paper aims to familiarize the students with the diversity in the services sector and 

the unique challenges faced by the managers in these services.

IV] Banking and Financial Services

DSE 1 Modern Banking Operations and Services 
This paper acquaints the students with various financial services provided by the banks 
and enable them to understand current issues and emerging trends in modern banking 
operations.

DSE 2 Bank Management 
The  course aims to enable the students understand financial analysis of banks and their 
treasury operations and further provide an insight into banking services and technology.

DSE 3 Banking in India
The paper aims to acquaint the students with the evolution of banking in India and 
familiarize them with recent banking reforms and their implications.

DSE 4 Foreign Exchange, Foreign Trade and International Finance 

The course objective is to provide the student an understanding of international trade 

and finance and mechanisms foreign exchange market and international fund transfer 

system.

SEMESTER VI

Human Resource Management (CC 17)

The course aims to enable the students to understand and comprehend the vital issues 

of HRM in a dynamic environment. 

18
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International Economics (CC 18)
The course objectives are:
1. To enable the students to understand the role of international trade and the 
importance of trade policy in the current global scenario
2. To enable the students to have an understanding of the importance of investment 
flows across countries and their dependence on various macroeconomic variables that 
are of significance in an open economy
3. To acquaint students with the key accounts of the balance of payments, how exchange 
rates are determined in the markets for foreign exchange and help them understand the 
connection between balance of payments and exchange rate movements
4. To enable students to be aware of the meaning and significance of regional and 
multilateral trade negotiations

SPECIALISATION

I] Accounting

DSE 5 Advanced Company Accounts 
The course Objective is to develop accounting skills in students to for preparation of 
financial statements of limited companies and for accounting of transactions in the 
special circumstances of internal and external reconstruction, redemption debentures 
and valuation of goodwill and shares.

DSE 6 Accounting – I 
The course aims to develop skills in students for preparation of books of accounts in 
respect of hire purchase and royalty businesses and organizations operating with branch 
and departmental structure.

DSE 7 Accounting – II 
The course objective is to develop accounting skills in students to prepare books of 
accounts in respect of fire insurance claims, investments, redemption of debentures and 
liquidation of companies.

DSE 8 Corporate Accounts & Tax Planning
The paper aims to provide exposure to students on advanced topics in corporate 
accounting related to specific circumstances of consolidations, incorporation and 
declaration of employee benefits in the form of stock options and to familiarise students 
with tax planning provisions and mechanisms available for corporate entities under 
varied circumstances. 

II] Cost and Management Accounting

DSE 5 Advanced Cost Accounting -1 

The paper aims at providing basic conceptual & working knowledge of various methods 

of cost accounting.

19
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DSE 6 Cost and Management Audit 

 The course aims to provide in-depth knowledge of cost and management audit .

DSE 7 Advanced Cost Accounting - II 

The course aims at providing basic conceptual & working knowledge of various methods 

of cost accounting.

DSE 8 Advanced Management Accounting

The primary objective of the paper is to provide students with an understanding of the 
management accounting function, including the tools, techniques and system 
management accountants used in decision making.

III] Business Management
DSE 5 Financial Management  - II 
The course aims to familiarize the students with concepts, role and techniques of 
financial management in firms and provide an insight into various decisions in 
management of corporate finance.

DSE 6 Strategic Management  

The course Objective to enable students to learn the basics of Strategic Management 

and various strategies of business firms to have a competitive advantage.

DSE 7 Supply Chain & Logistics Management 

The course aims to develop a basic understanding of the key concepts and processes of 

Supply Chain & Logistics Management.

DSE 8 Brand Management

The basic objective of the course is to familiarise the students with the concept of 

building brand equity, methods of managing brands and strategies for building brand in 

Indian as well as Global Markets.

IV] Banking and Financial Services
DSE 5 Law and Practice of Banking - I
The basic objective of the course is to introduce the student to the basic principles, 
practices, rules and procedures of bank lending.

DSE 6 Law and Practice of Banking - II 

The course objective is to familiarize the student with the legal aspects of the 

relationship between the banker and various categories of customers

20
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DSE 7 Financial Services 
The course objective is to develop an understanding of salient features and mechanisms 
of important financial services and recent developments and issues in Indian financial 
services sector. 

DSE 8 Credit and Risk Management
The course objective is ti develop an understanding of bank credit and its types, basic 
principles and process of lending. This is also to familiarise the risk involved and its 
management while providing credit to the customers and to familiarize the concept of 
corporate finance and NPA’s in banks.
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OBJECTIVE OF THE PROGRAMME
To build competence in students to effectively undertake entry level managerial 
jobs in organizations.

PROGRAMME OUTCOMES
On completion of the programme, the student will be able to:

Ÿ Exhibit an understanding of broad business concepts and principles.
Ÿ Demonstrate the competencies required to undertake managerial jobs.
Ÿ Apply cross functional business knowledge and technologies in solving real 

world business problems.
Ÿ Display behavioural skills (e.g. communication, decision making, time 

management, negotiation) in business interactions.
Ÿ Recognise and resolve ethical issues in business.
Ÿ Initiate and build entrepreneurial ventures.

COURSE STRUCTURE 

* As per the ordinance OA 24 of the Goa University.

TOTAL MINIMUM CREDITS = 140
** 1 credit is equivalent to 15 contact hours of class/ 45 hours of internship.

52 12 30 24
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CURRICULUM

1.   Business Courses
 
 -Management Process -IT Skills-I 
 -Marketing Management-I -Marketing management-II
 -Human Resource Management-I  -Human Resource Management-II 
 -Case Analysis-I -Business Maths 
 -Financial Statement Analysis-I -Financial Statement Analysis-II  
 -Managerial Economics-I -Managerial Economics-II 
 -Production Operations Management I -Production Operations Management II  
 -Organisational Behavior - I  -Organisational Behavior - II
 -Legal  Aspects of Business -Strategic Management 
 -Management Accounting-I -Management Accounting-II  
 -Business Research Methods - I  -Business Research Methods - II 
 -Financial Management- I -Financial Management- II   
 -Environmental Studies- I -Environmental Studies- II   

2.  Soft Skills Courses 

 -Oral Communication Skills -Written Communication Skills
 -Presentation Skills - Mock Interviews 
 -Etiquette -Group Discussion Skills
 -Interview Facing Skills -Negotiation Skills  
 -Time Management 

3.  Non Business Courses

 -Culture and Heritage -I   -Culture and Heritage -II 
 -Current Affairs  -Health & Nutrition  
 -Psychology  -Value Education
 -Critical Thinking  -Creative Writing 
 -Film Appreciation -First Aid
 -International Relations - Sports & Fitness  
 -Theater and Drama  

24



4. Optional Business Courses 
 
 Finance
  Stock  Market Operations  Banking Operations 
 Insurance Investment Planning
 Taxation Working Capital Management 
  
 Human Resource Management
  Talent Acquisition Compensation Management
 Learning & Development Performance Management
 Labor Laws Competency Mapping
 Employee Engagement  Industrial Relations 

 Marketing 
 Consumer Behavior Product Management
 Retail Management Digital Marketing 
 Sales Management  Advertising Management
 Services Marketing  Brand Management
 International Marketing 
 

5.  Summer Internship

  There will be a summer internship programme of 6 weeks at the end of rst as well as 

second year and 4 weeks during the third year BBA which will be undertaken by the 

student in an established organization.

Scheme of Examination 
Ÿ The assessment of all courses shall comprise of continuous Intra-Trimester and End-

Trimester (ITA & TEA) and shall be fully internal.
Ÿ The End-Trimester shall be of 50% weightage of total evaluation and shall cover the 

entire course.
Ÿ Each credit carries 25 marks.

Scheme of Evaluation 
Ÿ Common Grading System of the University as stated in OA-16.4 shall be applicable.
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INTEGRATED MASTER OF COMMERCE 
(I.M.COM)
PROFESSIONAL ACCOUNTANCY AND FINANCIAL ANALYSIS PROGRAMME
Post Graduate Programme afliated to Goa University.

I.M.Com. programme is designed to provide expert training to advanced learners to 
achieve professional level competencies in the domain of accounting and nance. 
Graduates of this programme will be able to acquire comprehensive knowledge in the area 
of accountancy, economics and nance and strong analytical skills which will prepare them 
to pursue enriching careers with accounting rms, nancial institutions, management 
consultants, and other entities in a broad range of nancial roles.

A Professional Masters level qualication right after XIIth that prepares students to pursue 
careers as CA/CS/CFA. The I.M.Com. programme is divided into 8 semesters. Each 
semester shall have courses as prescribed in list of courses.

 

I.M.COM ADVANTAGE 

Ÿ Specialised programme in Accounting and Finance.

Ÿ CA/CS/Legal and nance industry professionals as faculty members.

Ÿ Corporation internships and facilitation for CA articleship.

Ÿ Training modules for CA/CS aspirants from foundation to nal exams.

Ÿ Training modules in nancial analysis software applications.

Ÿ Practical exposure to te practice of accounting, audit and taxation.

PROGRAMME OUTCOMES

On successful completion of I.M.COM programme students will be able to:

1. Exhibit comprehensive knowledge of accounting concepts, principles, and nancial 
reporting framework applicable to organizations in a given reporting environment.

2. Apply knowledge of accounting in identifying, correcting and designing appropriate 
nancial and cost accounting systems for varied types of business entities.

3. Perform accounting, cost, taxation and nancial analysis and recommend appropriate 
course of action to business entities under given circumstances.

4. Demonstrate prociency in tax planning and investment analysis for effective 
management of personal nances of individuals.

5. Devise measures for effective internal control of organizational resources and for 
management of risks through the application of internal audit and contemporary 
nancial risk management techniques.

6. Evaluate economic activities of an organization for their implications on accounting, 
optimization of resource usage, improvement of organizational performance and long 
term growth on the foundation of ethics.

7. Develop functional analytical models for business decisions and problem solving using 
business data.
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8. Demonstrate ability to manage organizational compliances under major regulations 
governing corporate entities.

9. Demonstrate preparedness to qualify professional accounting examinations. 

ELIGIBILITY

To seek admission to  I.M.Com. programme, a candidate must have passed standard XII in 
any discipline with at least 60% marks and minimum prescribed score in the entrance test. 
The admission is granted on the basis of marks obtained at the entrance examination in 
order of merit. The candidates are expected to possess basic knowledge in commerce 
courses offered at B.Com. level failing which the candidates shall be required to undergo a 
bridge course in the domain of commerce.

CREDITS (Theory, Tutorial and Practical)

The degree of I.M.Com. will be awarded to candidates earning 160 Credits during four 
years. Of these 128 credits are for Core Courses and minimum of 16 for Optional Courses 
including Dissertation if opted for by the students which shall carry 8 credits. Corporate 
Internship shall carry 16 credits. Each credit will carry 15 hours of training. A paper of 4 
credits shall be of total 100 marks with duration of 3 hours at SEA examination for 60 marks, 
while a paper of 2 credits shall be of total 50 marks with duration of 2 hours at SEA 
examination for 30 marks. 

INTERNSHIP

Every student has to undergo 6 weeks of internship in corporate and other forms of 
business/ professional organizations. There shall be two such internships in the 
programme.

DISSERTATION

As a part of I.M.Com. programme, Dissertation is offered as optional during the seventh 
and eighth semesters.
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In the following table, L refers to lectures, T refers to tutorials and P refers to practicals. 
Description of a course appears in subsequent pages

LIST OF COURSES

Course 
Code 

Paper L-T-P                      
(hours/ 
week) 

Credits 

SEMESTER I 

COI 101 Accounting  4 4 

COI 102 Business Laws  4 4 

COI 103 Cost and Management Accounting  4 4 

COI 104 Managerial Economics  4 4 

COI 105 Income Tax  4 4 

SEMESTER II 

COI 201 Analysis Of Financial Statements  4 4 

COI 202 Company Law   4 4 

COI 203 Financial Management   4 4 

COI 204 Information Systems Audit  4 4 

COI 205 Managerial Accounting  4 4 

SEMESTER III 

COI 301 Advanced Accounting  4 4 

COI 302 Auditing and Assurance  4 4 

COI 303 Corporate Governance and Ethics  4 4 

COI 304 Indian Financial and Fiscal System  4 4 

COI 305 Strategic Management  4 4 

SEMESTER IV 

COI 401 Advanced Auditing  4 4 

COI 402 Business Communication and Legal Procedures  4 4 

COI 403 Business Research Methods  4 4 

COI 404 Company Accounts    4 4 

COI 405 Corporate Restructuring and Valuation  4 4 

INTERNSHIP   8 
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Course 
Code  

Paper L-T-P                      
(hours/ 
week) 

Credits 

SEMESTER V 

COI 501 Advanced Tax Laws  4 4 

COI 502 Advanced Company Law  4 4 

COI 503 Advanced Financial Management  4 4 

COI 504 Financial Reporting  4 4 

SEMESTER VI 

COI 601 Advanced  Management Accounting  4 4 

COI 602 Financial Services and Capital Markets  4 4 

COI 603 Indirect Taxes  4 4 

COI 604 Treasury and Forex Management  4 4 

INTERNSHIP   8 

SEMESTER VII 

COI 701 Banking Laws and Practices  4 4 

COI 702 Security Analysis and Portfolio 
Management   

4 4 

COO  Optional Course 1  4 4 

COO  Optional Course 2  4 4 

  Soft Skills Training   2 2 

SEMESTER VIII 

COI 801 Environmental Management and 
Accounting   

2 2 

COI 802 Derivatives Market  4 4 

COO  Optional Course 3  4 4 

COO  Optional Course 4  4 4 
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OPTIONAL COURSES 

 SEMESTER VII  SEMESTER VIII 

COO 703 
 

COO 803  

COO 704 
 

COO 804  
 

COO 705  
COO 805  

 

COO 706  COO 806   

COP DISSERTATION (8 CREDITS) 

 

Admission to IMCOM programme is through an entrance test. The entrance test is 
conducted by the college in multiple rounds before and after HSSC examinations. The 
syllabus for the entrance test is similar to that of competitive examinations and includes 
General Knowledge, Quantitative Aptitude, Logical Reasoning, and additional component 
of basic knowledge of business and commerce. The dates of entrance examination and 
sample question papers are made available through college website prior to the 
examination. Students and parents can also attend programme orientation that is usually 
scheduled in the month of January every year. Candidates who qualify in entrance test and 
secure minimum of 60% marks in HSSC examination can then ll online admission form for 
IMCOM at www.dempocollege.edu.in. After lling the online form, the candidates are 
required to download and print the form and submit the same in college ofce alongwith 
necessary documents and prescribed fees. This completes the admission process.

ADMISSION PROCESS

* Subject to revision by Goa University 

Venture Capital and
Private Equity 

Financial Risk
Management 

Business Analytics

 Internal Audit

International Business

Insurance And Risk
Management

Econometrics of
Finance

IPR - Law and Practice 

FEES

The fees for the program are Rs. 80,000/- per annum
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MASTERS OF TOURISM AND TRAVEL MANAGEMENT
A Post Graduate Programme Afliated to Goa University   

INTRODUCTION 
MTTM programme is designed to develop and nurture change agents in the domain of aviation, tourism, wellness, 
hospitality, and heritage management. In view of the recent developments associated with tourism, which includes the 
upcoming international airport in Goa can convert it into a bustling aviation and logistic hub. With infrastructural 
developments and associated tourism based activities there is a requirement of skilled resources to cater to the demands 
created by the tourism industry. The course intends to provide expert training to tourism and aviation industry aspirants and 
to help them achieve professional level competences in their respective discipline. Post graduates of this programme will be 
able to acquire comprehensive knowledge in the area of tourism sector by developing their research capabilities, policy 
drafting and development, human resource management, marketing, MIS deployment, geographical comprehension, 
entrepreneurship, quality management skills which will prepare them to pursue enriching careers with travel process 
outsourcing companies, global distribution system companies, aviation and airline industry, logistics and cargo 
management rms, travel houses, museums, and destination management companies with an array of career opportunities 
starting from mid management level.

COURSE OBJECTIVES 

Ÿ To nurture and develop change agents for the tourism domain

Ÿ To enrich the future inuencers of the hospitality and tourism industry

Ÿ To cultivate the spirit of research in both qualitative and quantitative techniques

Ÿ To enable participants to manage and provide solutions in a global environment

Ÿ To enable innovators for travel and tourism products

CAREER OPTIONS

Ÿ Aviation Management: Airport Manager, Project Manager, Quality Assurance Manager, Quality Analyst, Pricing 
Analyst, Regional Airline Manager, Cargo and  Logistics Specialist.

Ÿ Wellness Tourism Management: Entrepreneur in Wellness Products, Destination Marketing Manager, Spa 
Operations Manager.

Ÿ Hospitality Management: Resort and Hotel Manager, Quality Analyst, Destination Marketing Manager.

Ÿ General Tourism Management: Operations Manager, Travel Agency Manager, Team lead.

Ÿ Heritage Tourism Management: Specialist in sustainable rural tourism, Tour Escort for Inbound tourism, Teacher, 
Entrepreneur.
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DURATION & STRUCTURE OF THE PROGRAMME
 It is a two year full time programme .To seek admission to MTTM programme, a candidate must have passed a degree 
in any discipline with at least 40% marks and minimum prescribed score in the aptitude test associated with the 
prerequisites prescribed in this syllabus, this test will be conducted by the institution. The admission is granted on the 
basis of equal weightage of marks obtained at the entrance exam and the qualifying degree exam in order of merit. 

Number of semesters and how the courses are distributed
The MTTM programme is divided into four semesters. Each semester will have compulsory papers, Students are 
given an option to choose one of the two languages and option to choose a specialization track from a list of ve as 
prescribed on the list of courses from the third and fourth semester. 

· CREDITS (Theory, Tutorial and Practical)
  The post graduate degree of MTTM will be awarded to candidates earning 64 Credits during the two years. Of 

these 52 credits are for the compulsory courses which includes an Internship of 6 credits , While 12 Credits for the 
optional subjects that lead to MTTM specialization. Each credit will carry 12 hours of training. A paper of 4 
credits shall be a total of 100 marks with duration of 3 hours at Semester End Assessment (SEA) examination for 
60 marks, while Inter Semester Assessment (ISA) will carry 40 marks. A paper of 3 credits shall be a total of 75 
marks with duration of 2 hours at SEA examination for 45 marks, while ISA will carry 30 marks. A subject that 
carries 2 credits shall be a total of 50 marks with duration of 2 hours at SEA for 30 marks, while ISA will carry 20 
marks.

· INTERNSHIP
  Every student has to undergo 6 weeks of internship in functional area of the specied tourism and aviation 

industries. The students are required to maintain an internship log and document relevant data for scrutiny 
during the internship presentation along with a formal report. The internship carries 6 credits and carries a score 
of 150 marks.
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LIST OF COURSES
In the following tables, L refers to Lectures, T refers to tutorials and P refers to practicals. 

Compulsory Papers

Papers
(Core Subjects Indicated as TTC-XXX, Optional Subjects Indicated as TTO-XXX)

COURSE 
CODE 

PAPER 
 

L-T-P 
(HOURS/ 

WEEK) 

CREDITS 

SEMESTER I  

TTC-101 PRINCIPLES OF MANAGEMENT  2 2 

TTC-102 PRINCIPLES AND POLICIES OF TOURISM 2 2 

TTC-103 BUSINESS STATISTICS 2 2 

TTC-104 GEOGRAPHY FOR TOURISM 2 2 

TTC-105 MANAGERIAL COMMUNICATIONS 1 1 

TTC-106 HUMAN RESOURCE MANAGEMENT IN 
TOURISM 

2 2 

TTC-107 TOURISM ECONOMICS  3 3 

TOTAL CREDITS 14 

SEMESTER II 

TTC-208 BUSINESS RESEARCH METHODS  2 2 

TTC-209 ETHICAL, LEGAL AND REGULATORY ASPECTS 
OF TOURISM 

2 2 

TTC-210 TOURISM MARKETING  2 2 

TTC-211 ACCOUNTING FOR MANAGERIAL DECISIONS 2 2 

TTC-212 QUALITY MANAGEMENT IN TOURISM 2 2 

TTC-213 ENTREPRENEURIAL MANAGEMENT IN 
TOURISM 

2 2 

TTC-214 SUSTAINABLE TOURISM    2 2 

TTO-215 INDUSTRY INTERNSHIP - 6 

TOTAL CREDITS 20 
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CHOICE BASED CREDIT FOR 
SEMESTER III AND SEMESTER IV
Syllabus for Semester III and IV (Subject to Goa University Approval)

COURSE 
CODE 

PAPER L-T-P 
(HOURS/ 

WEEK) 

CREDITS 

TTC-316 TRAVEL CONSULTANCY AND TOUR
OPERATIONS 

2 2 

TTC-417 EVENT PLANNING AND MANAGEMENT 2 2 

TTO-018 AVIATION PROJECT MANAGEMENT 4 4 

TTO-019 AIRPORT OPERATIONS(Option to twin with IATA 
Airport Operations course recognised by Ministry of 
Civil Aviation) 

4 4 

TTO-020 AIR FARES AND TICKETING(Option to twin with 
IATA Foundation in Travel and Tourism course 
recognised by Ministry of Civil Aviation) 

4 4 

TTO-021 AIR CARGO MANAGEMENT AND
LOGISTICS(Option to twin  with IATA Cargo 
Management course recognised by Ministry of Civil 
Aviation) 

4 4 

TTO-022 AIRLINE REVENUE MANAGEMENT (Option to 
twin with IATA Airline Revenue Management 
course recognised by Ministry of Civil Aviation) 

4 4 

TTO-023 TOURISM MANANAGEMENT INFORMATION 
SYSTEMS 

2 2 
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Ÿ A learner has to select a total of 14 Credits from optional course (TTO) list for Semester III
Ÿ A learner has to select a total of 12 Credits from optional course list (TTO) for Semester IV
Ÿ  
ONLY ONE FOREIGN LANGUAGE (*) CAN BE SELECTED AS OPTIONAL AND WILL BE 
CARRIED FORWARD FOR SEMESTER IV(**)

TTO-024 RESORT MANAGEMENT 2 2 

TTO-025 HISTORY AND HERITAGE OF GOA 4 4 

TTO-026 ADVENTURE AND SPORTS TOURISM 2 2 

TTO-027 HOME STAY MANAGEMENT 2 2 

TTO-029 FITNESS AND NUTRITION AS A TOURISM 
PRODUCT 

4 4 

TTO-030 WELLNESS TOURISM AND SPA MANAGEMENT 4 4 

TTO-031 INTERNATIONAL TOURISM MANAGEMENT 4 4 

TTO-032 TRAVEL MEDIA AND JOURNALISM 4 4 

TTO-033 TOURISM PRODUCTS OF INDIA 4 4 

TTO-034 FINANCIAL MANAGEMENT IN TOURISM 4 4 

TTO-035 FOREIGN LANGUAGE – FRENCH I* 2 2 

TTO-036 FOREIGN LANGUAGE – FRENCH II** 2 2 

TTO-037 FOREIGN LANGUAGE – PORTUGUESE I* 2 2 

TTO-038 FOREIGN LANGUAGE – PORTUGUESE II** 2 2 

TOTAL CREDITS (2 Core + 14 Optional) – SEM III 16 

TOTAL CREDITS  (2 Core + 12 Optional) SEM IV 14 
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1. Innovative Curriculum.

ABOUT THE PROGRAM:

Event management is an exciting and rewarding field of study and career. It is an area where you 
can explore your creativity for delivering happiness! Event management is already an established 
industry in India and its requirements is felt in varied personal and commercial events of 
individuals, small businesses and corporate organizations. Event management has multiple 
segments of study and giving a perfect outcome to any event requires immense skills across all 
these segments.

The one year full time Post Graduate Diploma in Management – Event Management programme 
offered by the college builds the managerial skills that are a must in designing and executing a 
perfect event. This programme is affiliated to Goa University. The programme offers opportunity 
of specialization in the areas of Event Planning, MICE, Designing Software, Wedding Planning 
and Special Events. The programme provides students with opportunities to acquire right skills set 
and enables them to apply their knowledge in the real world of Events. The programme content is 
largely delivered by industry experts and also is a platform to be part of event teams of live events 
in business, art and entertainment.

SPECIAL HIGHLIGHTS OF THE PROGRAMME ARE:

4. Workshops on Creative enhancement and thinking-out-of-box concept and technical 
production of events.

2. Industry experts as part of teaching faculty.

5. Live events visits to explore and understand operations.

6. Exciting academic year with live experiences.

3. Technology enabled learning.

7. Tie-up's with reputed Media and Event Management organisation for internship and 
placements.

PROGRAMME OUTCOMES:

On successful completion of PGDM-Event Management programme, students will be able to:

1.  Apply managerial skills to professionally design, plan and execute events.

2. Identify best practices in the development and delivery of successful events for individuals and 
business organizations.

3.  Identify key elements of event budget and event financing for varied types of events

4. Demonstrate effective communication skills for managing events transactions and 
  business correspondence.

5.  Evaluate event performance and develop contingency plans for future events

POST GRADUATE DIPLOMA IN MANAGEMENT 
(EVENT MANAGEMENT)
Affiliated to Goa University
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2. Information Technology in Event Management

Number of credits for internship report :  06

DURATION:  One Academic Year | SEMESTERS:  Two | COURSES:  Eight Courses – (Four 
Courses per Semester)

5. Human Resource Management 

6. Financial Management

4. Weddings & Special Events

1. Event Planning & Logistics 

To enable students to understand how the event management industry works in order to 
enhance learning for real life case studies with a projects assignment in organizational and 
arrive actionable suggestion.

INTERACTION WITH EXECUTIVES:

Number of credits for internship seminar :   02

SEMESTER – II (ANY FOUR OPTIONAL COURSES MAY BE OPTED)

8. Product & Brand Management

To be eligible for admission to the PGDM – Event Management candidate should have passed 
Graduation in any discipline with minimum of 45% marks from recognised University

SEMESTER – I (ALL COMPULSORY)

Number of credits for optional courses :  16

ELIGIBILITY CRITERIA:

Number of credits for compulsory courses :  16

9. Communication Skills

Courses consists of 4 credits

3. Mice (Meeting, Incentives, Conference & Exhibitions)

7. Integrated Marketing Communications

CREDITS:  

DISSERTATION/INTERNSHIP PROJECT:

COURSE STRUCTURE

10. Marketing Management

Total number of credits :            40

Intense interaction with executives from event industry through experience sharing sessions.
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CERTIFICATE COURSE IN EVENT MANAGEMENT 

Eligibility: To be eligible for admission to the Certificate Course in Event Management candidate should have 

passed XII standard in any discipline with minimum of 45% marks from recognize Board.

Number of Seats: 30 seats per batch

The evaluation for this course consists of continuous evaluation conducted by the institution and theory and 

practical examinations conducted by HRDF. Subjects bearing Sr No. 1 to 5 above are evaluated by theory 

examination and subjects bearing Sr. No. 6 and 7 are evaluated through practical examination. Theory paper 

shall be of 100 marks and practical paper shall be of 200 marks. Candidates obtaining minimum score of 40% 

are declared successful and passed in the certificate course.

Special highlights of the programme are:

Intense interactions with executives from the industry through workshops/seminars and experience sharing 

sessions.

On successful completion of Certificate Course in Event Management students will be able to:

 Apply their leaning to design, plan and successfully execute the events | Prepare event budgets | Use IT 

applications in graphic designing and financial analysis for events | Demonstrate effective communication skills 

for managing events transactions and     business correspondence | Exhibit understanding of intricacies of 

organizing special events.

1. Four months of classroom theory.  2.  Two months of practical training in Event Company.

COURSE OUTCOME:

Course Duration - Six Months:

Evaluation and Passing Criteria: 

This course is affiliated to Human Resource Development Foundation Society (HRDF), Government  of Goa. 

HRDF is a Society of Government of Goa under Directorate of Skill Development and Entrepreneurship and is 

registered with Societies Registration Act 1860 (Registration No.153/Goa/97). Students who successfully 

complete this course are awarded certificate by HRDF, Government of Goa.

Short course duration of just six months immediately after HSSC (XIIth Standard) | Industry experts as part of 

teaching faculty | Technology enabled learning | Live event visits to explore and understand operations | Tie-

Up's with reputed Media and Event Management organization for internship and placements.

Internship Offered (2 Months Training)

INTERACTION WITH EXECUTIVES: 

Affiliated to HUMAN RESOURCE DEVELOPMENT FOUNDATION SOCIETY
(A Society of Government of Goa under Directorate of Skill Development & Entrepreneurship 
registered with Societies Registration Act 1860 with registration No.153/Goa/97)

Subject Offered (Theory)

1. Event Planning & Logistics 02 Credits

4. Event Production 02 Credits

3. Event Communication  02 Credits

5. Weddings & Special Events  02 Credits

2. MICE (Meetings, Incentives, 
 Conventions and Events/
 Exhibitions) 02 Credits

Subject Offered (Practical)

7. Event Accounting & 
 Finance 02 Credits

6. IT in Event Management 03 Credits 
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