B.COM 
SEMESTER IV
Business Research Methods (GE 5)
(100 Marks – 60 Lectures)

Objectives: To develop analytical skills in students to undertake research in various domains of commerce and business.
Unit I  Introduction							(20-25 Marks, 15 Lectures)
Meaning of business research, Importance of business research, Types of business research, Process of business research, Identification of research problem, Review of literature, Formulation of research hypothesis, Research design – Meaning, Types of research design.

Unit II  Sampling Theory						(15-20 Marks, 10 Lectures)
Population and sample study, Sampling considerations, Sample design, Sampling techniques, Sampling errors.

Unit III  Data Collection and Data Analysis				(30-40 Marks, 25 Lectures)
(a) Data Collection: Sources of data – Primary sources, Secondary sources, Attitude measurement scale, Questionnaire designing, Interview techniques, Data coding.
(b) Data Analysis: Tabulation and graphs, Descriptive statistics – Measures of central tendency, Measures of dispersion, Skewness and Kurtosis, Correlation, Regression, Parametric tests - ANOVA, t-tests (Independent sample t-test, Paired samples t-test), Non-parametric tests – Chi-Square test, Mann-Whitney U Test, Wilcoxon test, Analysis of scale data.
(Relevant softwares may be used)
Unit IV  Research Report						(10-15 Marks, 10 Lectures)
Types of research report, Essentials of research report, Principles of writing, Writing of findings, conclusion, suggestions/recommendations, Bibliography and Reference styles, Document formatting, Plagiarism.
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